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Abstract: With the progress of the times and the improvement of people's material living stan-
dards, the integrated development of culture and tourism has become an important pathway f-
or rural revitalization, and rural revitalization has also become a new focus for tourism in Zh-
aoqing. Therefore, exploring innovative tourism models in Longfu Town under the background
of cultural and tourism integration, and building a diversified new model that combines agri-
culture, culture, tourism, and rural aesthetic education, is particularly crucial. Meanwhile, by

integrating the project practice of "Smart Travel Longfu-A Rural Aesthetic Cultural and Touris-
m Innovation Platform," this paper introduces the implementation pathways of rural tourism i-
nnovation models under the background of cultural and tourism integration. Based on the cu-
rrent practical issues of cultural and tourism integration in Longfu Town, it proposes the real-

ization methods and development prospects of the "Smart Travel Longfu" platform.
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